MARIE DARE | UX / Ul DESIGN

PORTFOLIO



‘ ‘ ...A motivated, driven and creative designer with a passion for the arts.
My ideal position would be one where | am valued as a multi-disciplined
designer, with a fresh and dynamic company... , ,

Software Skill Set

Figma - level expert Axure — level basic After Effects — level basic

Miro — level expert Indesign — level expert Lightroom - level basic

Photoshop — level expert Office — level intermediate

Invision — level expert

lllustrator — level advanced Final Cut Pro X - level intermediate

Invision studio — level basic

Animate - level basic

PEEE®
@OEeE®

€ ) sketch - level expert Sketch up - level advanced

Experience Design — level basic

®E0E®®®

MULTI-DISCIPLED DESIGNER Development Skill Set

USER INTERFACE DESIGN
USER EXPERIENCE DESIGN
GRAPHIC DESIGN

VS Code - level intermediate

@
@

HTML/CSS- level intermediate @ SASS/SCSS - level intermediate



PROJECTS



PROJECT: FITNESS CHALLENGES MOBILE APP

CLIENT: HEALTHWISE

‘ < 8 Week Challenge 2019 Intreped Steps Challenge

‘ Photos Measurements Fitness Testimonial
@ @ : ) Leaderboard
H 1 : Gender ‘ ge Vv Company VvV
Project Brief S —— [Semtine | e | Corny
. © . i @ Leaderboard updates in AEST
Project: Create the UX, IX and Ul for the Healthwise Challenges : ﬁ ! |
Mobile app. ’n ( 2 Kate Laird ; 600 «J)
Aim: To get users more involved with the challenges within (1 4 E e Week 1 Checkin
Healthwise and to track their progress. This is linked into a 2 Frank Henry 3320 5&2‘%2’32'%”5"51.‘.’32”.‘225Tfﬁ:!&?%?“&::fwss
central database so users could compare their results to 3 Darren Hall 2629 PILATES
. . . . .. ERI0R0 a Bya ot yutEea HHHE FRONT | lute and core focused workou
others on the program, in turn motivating the individuals to e e e | T
do more exercise. ' ! , - | Yooa
& ; Body flow yoga with mid thoracic.
. . spinal twists
| created the structure of the mobile app; allowing for further : Karen Gibson 697 ‘ ’
improvements or enhancements should the app i qQ | HIT (reps)
. ! 100 repetition full body workout
evolve over time. |
& | HIIT (timed)
For example the first challenge was the “steps challenge” when | L | i Tabata stye fulbody workour
the app was released (MVP), then for the 2nd release was - ) |
7 7 AT F : \ v = £ , w £ 2 \ 2
the "8 week challenge” which involved uploading photos and m o ° - i ¥ ° v N W ° o

measurements at the beginning and the end to allow the user
to see there progress. They wanted to have a history of step
challenges as a reference.



PROJECT: EDOCS MOBILE APP

CLIENT: NGR

9:41 all T - 9:41 all T -

Sign out

Project Brief myCVD \, mycVD

For NGR 3234563 in the name of GrainCorp
Operations Limited which Buyer would you
like to send this CVD to?

Project: Create the UX, IX and Ul for the NGR Edocs mobile app.

Complete a Pending CVD

NGR is an agricultural business, which farmers use as a middleman
when buying and selling crops. This involves managing licenses and
insuring farms are selling legitimate produce.

Q, search Buyers Name

o

P ’ BUYER Small Paws Estate >
. . . . )eDOCS & |
Project: Mobile app for farm owners/buyers to view and fill in the Start a New CVD

Your Secure Digital Filing Cabinet | PUIER Y sifecy Seeribaiiis >
Working with the client on the requirements, | mapped out the Bt || i i ot >

flow beginning with the initial screen as a menu tool. Subsequently
creating 3 further flows relevant to completing a form and viewing
were transferable and just swapping out components for read only.

Not in the list? Enter manually

View Completed CVD's

|
|
required forms, keeping them simple and non-time consuming. I
| g
|
|
i
|
|
1

Go Back | Back
= | Gecstrte \



PROJECT: CANDIDATE MANAGEMENT SYSTEM

:RECRUIT * Employment Office @

CLIENT: SCOUT TALENT

o . 10 402 10 +02 10 +02
ome o Overall Activity Overall Activity Overall Activity
@ Recruitment m‘ gw M’./ @ Von T wep T R sar
B Forms @3 4 s s
© Downloads ' ! C
Upcoming events e
CSVData nom o onm ow n %

Project Brief

2 Tools

Tasks

Open Applications

Project: Scout talent candidate management system website.

Reference Title Expires Created Published at City Operations
The purpose of this software is for a candidate management system P00 Assstantrea Accoun.. owans ovaso Senior U Desgner  Eisbane
within the recruitment sector. The software was very o|d’ functiong“ty F200920 Assistant Area Accoun... 01/03/19 01/03/19 SeniorUX Designer  Brisbane
kept being Odded Ond I_t wWas becoming UnUSOIb|e. F200920 Assistant Area Accoun... 01/03/19 01/03/19 Senior UX Designer Brisbane
F200920 Assistant Area Accoun... 01/03/19 01/03/19 Senior UX Designer Brisbane
Orlgan”y the Web Opp wWas bU||t Ond evolved W|thOUt Ony thought F200920 Assistant Area Accoun... 01/03/19 01/03/19 Senior UX Designer Brisbane
. . F200920 Assistant Area Accoun... 01/03/19 01/03/19 Senior UX Designer Brisbane ﬁ Home
of the UX and wasn't user friendly. | therefore came up with a way of & Bt
F200920 Assistant Area Accoun... 01/03/19 01/03/19 Senior UX Designer Brisbane =
simplifying the overall usability of the app. In order to achieve the best BT P e— otfo3/1e otfos/s9 o 8 orme
plitying Y [¢]®) A
results | conducted various workshops to uncover from the client what RO Ao oy uoape Seror Uk Desgrer__ Brg csvouts
P
fu nCtionO | It Was Im Ort(] nt F200920 Assistant Area Accoun. .. 01/03/19 01/03/19 Senior UX Designer Brisbane Reports
y p ’ F200920 Assistant Area Accoun... 01/03/19 01/03/19 Senior UX Designer Brisbane & Tools
TO OChieVe the best reSUltS tO Suit the |C1|’ge qu(]ntlty Of UserS, a F200920 Assistant Area Accoun... 01/03/19 01/03/19 Senior UX Designer Brisbane
. X . F200920 Assistant Area Accoun... 01/03/19 01/03/19 Senior UX Designer Brisbane
CUStomISOble opp WOS deSIQned so the Cllent COU|d Odd Ond remove F200920 Assistant Area Accoun. .. 01/03/19 01/03/19 Senior UX Designer Brisbane
items as required. Wlth their br(] nd guidelines | Crected d design System 200920 Assistant Area Accoun... 01/03/19 01/03/19 Senior UX Designer Brisbane

for web which consisted of illustrations, menus, tables, icons etc.




How it works

The problem we are solving

Le.removed

from it practicl applcaton This eac topooreaning otcomes.

Our solution

Life with Padmore

PROJECT: GAMIFIED TAXATION
3 raamorecity noost 1 owiwons 1 exas 1 owpaves [T

Frequently Asked Questions

CLIENT: PADMORE CITY

Padmore City

A Place for Real Life Learning for Tax,
Accounting and Superannuation training

a\ .
e dTorSiCity About | Howitworks | FAQs | OurPartners About Padmore City
K P ®

RYY

Our Partners

Padmore City (o) (o) (ato)
" Y How it works - - -
A Place for Real Life Learning for Tax, e e s
Accounting and Superannuation training N
Testimonials
Our solution

Tax and Accounting - Anytime, Anywhere

Start your Free Trial* ‘

Life with Padmore

sz become " . [rs—

autet st i es estia autet o qies st

Frequently Asked Questions

About Padmore City

Get Started!

M\, Sign up for a free trial now.
~ -

> \z
NS |9|

Login | About |

Engaging digital natives Product developed using Digitise existing content Creating new value pools Our Partners
to develop essential skills the latest technologies, using latest technology. out of existing learning
and capabilities for life. data and learning science. collateral.

(ato (gta @
N /

\\J ~—’

Testimonials

How it works

The problem we are solving



PROJECT: BOOKINGS APP

CLIENT: APOLLO

Project Brief

Project: Create the UX and Ul for Apollo holiday booking
mobile app.

This app comprises finding local points of interest, book
campgrounds and get discounts. | worked on the UX and Ul to
manage all of this functionality within the app and make the
process as painfree as possible.

One of the highlights of this project was where we conducted
user testing, this gave me such appreciation of this stage of
the process and | adapted my approach when | had a deeper
understanding of the audience using the app. For example a
carousal which from my perspective was easy to use due to
the edge of the next box being visible on the side of the page,
however after customer testing this wasn't obvious so it was
designed with arrows either side to highlight the functionality.

Your destination is set to Australia( Change )

)

=
Safe Priving

Q_ Search videos

Video Library

Safe Driving

Be Prepared

L AN

VIDEOS

My Upcoming Bookings

Hi marie , you can find your bookings here!

[ Futre ) Current Past

Apollo Euro Deluxe

Reservation SNQXWR >
& RV Booking
e ™
Can't see your bookings? { Find Now )
~ ,/
apollo

a0 @8

BOOKINGS ~ ACCOUNT

apollo Q

Murayle
o
=N

Burpengary
1g Scrub m
ayboro @

&

&
S

9 North Lakes + Redelfe

Strathpine

2
m Island

L) m
Brisbane
@ Carindale

Capalab
7] ® E PR Clevel,
©) 9

Sunnyban!

o Springwood
s
) Browns Plains: [y

= Logan!
Beenleigh
Google )

"9 98

MAP

My Account

bookings under "Booking

Contact 2>
(@  Terms & Conditions G

[Z  Ssignout >

"o =B

ACCOUNT

Welcome matthew,
Enjoy your holiday, Drive
Safely.

Branch Locations @ Pl

Attractions near you

P XXXX Ale House and
- Brewery Tour
Less than 1 km away

I IIC)

HOME

%



PROJECTS AND PROCESSES



PROJECT: PARTNERS AND REWARDS i, QR o oo Qo @ @ n @2

Vitality Status
Secondary Secondary Secondary Secondary Secondary Secondary \) PLATINUM | 2900 Points

Feature page - default

Primary > Secondary > Device feature page

CLIENT: VITALITY

Image
1300x340px

Project Brief o

250x250px

Project: Create the UX and Ul for a template for the Vitality partners and rewards sign up
journeys website.

Secondary CTA Primary CTA

Vitality is a health insurance company, their business model is the more activity you do the more H3 - Masthead / Container header

. . . . i up to XX% off
rewards you receive. These include cinema tickets, coffee, Apple Watch and amazon prime. lorem] i a Ha - Container subheader

Aliquam gravida lectus sit amet justo rhoncus iaculis. Nunc convallis, velit eget luctus elementum, leo sem posuere purus, nec
lobortis sem velit vel lectus. Aenean a dignissim arcu, sit amet pellentesque elit. Morbi ultricies nibh eget enim posuere porta.

Aliguam mollis, nulla non hendrerit mollis, nisi nibh molestie tellus, aliquam malesuada quam eros quis est. Sed maximus ante

The aim: Entice the clients to add particular rewards to their plan and then to track their activity Ao molls e

in order for them to receive their reward each week/month. For example: a client could sign up to

the Starbucks reward. In their Vitality account they have to link their Starbucks app to their vitality GROUP HEADER (FOUR PROCESS TILES - SINGLE LINE STEP)
account, achieve 12 points a week which will guarantee them a coffee the following week.

Optional intro copy block. To earn Vitality activity points you'll need to register your Polar account details with us. After the your device is linked, Polar will then automatically send us any
activity data you upload to polarpersonaltrainer.com or flow.polar.com. Vitality points are normally awarded within two hours of data being uploaded to Polar but can take up to 48 hours in
some cases. You'll receive Vitality activity points for activity tracked from the date you link your Polar account to Vitality.

My role: | am the current Lead UX/UI designer for this division of the business. | work with the product
owner to create solutions on how to present a consistent structure and flow for all partners, allowing

[sse]
for continuity and simplicity despite the different methods of sign up and types of rewards available. = ﬁ || ul
This also needs to provide longevity should the partners change in the future. A solution for this has : p— @
been to CreOte a temDIOte thOt WOUId OHOW for SWOppOble Components Step 1. Etiam auctor orci Step 2. Donec imperdiet Step 3. Nulla malesuada Step 4. Ut faucibus

To achieve this | created the partner landing page to display key points in the form of illustration,

imagery and keywords with the main call to action being “find out more”. Then an instruction page on

how to link your device. Through to a sign up journey and finally a tracking page which will show data )

we receive, i.e spending, how much they have saved, information on the reward etc. e

sollicitudin, id volutpat ante hendrerit. Phasellus a urna sit amet metus sollicitudin
pretium. Morbi vulputate enim dolor, eget vestibulum felis posuere sodales. Fusce

dignissim eget enim ac semper. Donec quis sapien imperdiet quam aliquam lacinia.
Image
650X450pX Ha - Container subheader

Etiam auctor orci finibus arcu dignissim tempus. Donec imperdiet porta

elementum. Nulla malesuada cursus urna. Ut faucibus feugiat aliquet. Sed molestie

A4 - Small title / container subhead

velit eget elit pretium blandit a vitae felis.



_______________________________________________________________________________________________________________________________________________

Planning the project /

Partners and rewards covers around 20 different
journeys however | wanted to figure out the
similarities in order to create a standard flow

to work for all and to better equip our design
system for the future. Here | have looked at all

. Online internal . Phone . In person Online external I Dynamic partner

the partners noticing the types and differences, Key: S il i e s s ok Reward  Product
crossovers etc.
Get a healthcheck Buy products to Do activity to Programmes for Support and save Support and save Receive reduced Buy reduced
help fitness earn points reduced or free money maoney products as products
products rewards
I ] I * =
Vitality Health Check Runnersneed Virgin Active Apple Watch Unicef Wi BA Chamgneys Praducls
! ] * y 1 I
Bluescrest Nike Parkrun Amiazon Prime Headspace Mr and Mrs Smith Disnery Stare
— 8 ¥ ¥ e ==
BEMI Healthcare Sarmin Dravied Licyd Cineworld Allen Carr 3top Smaking Champneys Siays
| Muffield Health Screen . Garmin kids I Muffieid Gym Starbucks
I Fitness Assessment Palar I Oeade

Wilkirgs

______________________________________________________________________________________________________________________________________________



~ Initial wireframes

| sketched some wireframes to visualise the pages, noticing there were a lot of
similarities, however there were fundamental differences in the ways to sign up,
especially if the process is external and out of our hands.

SUPPORT FIND OUT MORE

E—_

utll l

CONTINUE <

v

1

B
Internal sign up journey
I
»
J

External sign up journey

N e e [

|




Initial designs

Firstly | tested the approach on Virgin Active as this was
a straight forward partner with no complications.

MY ACTIVE REW/ARDS PROGRESS

[er— ey et

‘‘‘‘‘‘ ‘\/, ; s
active

j
it
M%ctlve _—

WHAT IS 1T?

°
Get healthier H

What do | need to know/do?

TV ETRHTFLTITHIL

MORE REWARDS LIKE THIS

» " "
prime %ISNEP sl
SN—>~" Hcineworld “FSTORE




Final template

After testing Virgin Active and a few other partners | built out a template that can
be used across all the partners, this simplifies the customers experience and less time
consuming for front end development.

Feature page: Information page: Contact page:

H2- GROUP HEADER - INTERNAL SUPPORT.

12 GROUP HEADER - 3RD PARTY SUPPORT

(GROUP HEADER (FOUR PRO!

H2- GROUP HEADER - OTHER SUPPORT CARDS




PROJECT: PARTNERS AND REWARDS

w{ht‘/y Primary Option Primary Option Primary Option Primary Option @ Search Vitality Messages @ Support @ Stanley

Vitality Status
How it works My health My device My points Partners and rewards % GOLD

CLIENT: VITALITY

Caffe Nero

Home > Partnersand Rewards > Caffé Nero

Project Brief

Project: Create multiple partner journeys from the templates. —
Each partner has slightly different way of joining, whether this is online, in -
person, over the phone or in an entirely different way such as signing up on

the app (Caffé Nero). This just meant that every partner could use the same
template for their feature page, how to sign up (which gives clarification
unique to the partner) and contact page . The unique part of the journey is

the capturing their data through unique partner sign ups. Earn a drink
& 25% off food

Need support with this reward?

Get a drink and 25% off food at Caffé Nero when you get active

Earn 12 Vitality points by Sunday each week and you'll receive a treat from Caffe Nero.

My role: Using the previously designed templates to create this partner
flow. By only changing the middle of the journey the user doesn't feel like
entering an entirely different sign up process. Some of the partners are
more challenging than others and is normally determined by the partner
integration capabilities. Caffé Nero in particular in a good example.

Remember to sign up BEFORE you get your steps.

@ At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis praesentium voluptatum
deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati cupiditate non provident,

HOW DOES [T WORK?

Track your activity Earn 12 Vitality points Receive a drink Receive discount on food

_ About Caffé Nero




__________________________________________________________________________________________________________________________________________________

Challenge:

Scenario - client could be on desktop, go i
to the Caffe Nero partner page to sign i
up, however we had to direct them to the —f—»

App store Create an account with Caffé Nero

Caffe Nero app as this is the only way

to sign up but then direct them back to
vitality, enter their credentials to link their
account.

Caffé Nero account complete ‘
» You now have credentials for
Vitality linking ‘
N

This is due to the fact we had to work
with the partners system that doesn’t
have a website sign up process. The
journey is therefore broken and | had to
develop a way to keep the user

on path.

Caffé Nero landing page How to register with Caffé Nero (via app) Terms and conditions consent Caffé Nero yoyo page Success / fail screens Vitality tracking page
& confirmation you have signed up (via app)

__________________________________________________________________________________________________________________________________________________



Caffé Nero screens oo

Great! You're now linked. Tracking
I coming soon.

Sed ut perspiciatis unde omnis iste natus

Feature page: How to sign up: Sign up journey: Tracking holding page S

aperiam, eaque ipsa quze. Caffé Nero Healthy food

(until tracking available) .

YOU ARE READY TO USE THIS

Caffé Nero SIGNINTO YOUR
5 s R 5 o 3 Rt CAFFE NERO ACCOUNT

How to sign up

et povidrapp (Caff o)

@ Trommemt . YOU ARE READY TO USE THIS REWARD!

Variety of drinks available

oot . About Caffé Nero reward
P wm oo Interdum et malesuada fames ac ante
. - sum primis n faucious. Vivamus
° it o o5 o T 1G0t0 the 3pp o track your feward...At vero eos Wlameorer tlsvelmacs sodles
s, o, i 5 2 et accusamus et lusto odio dignissimos ducimus : s socs
Caffe Nero at home Your Caffh Naro ceount et ot e o ot s A o Morbiimperdiet,velt a tristique

Earn a coffee at home I optten st i sprar ot it ot 108 i praesentium voluptatum deleniti

e e ke ke Vol s . e atque corrupti quos dolores et quas molestias
2 SIGNINTO YOUR a i a

[RR " . " Lol ‘excepturi sint occaecati cupiditate non provident. Check otrt o food menu
ilique sunt
‘ in culpa qui of serunt molitia.
Compliance information befole you sign up. - .
8 e Word count fimit to 7 words c . X Need support?

Froebagofcoffe o carton of capsla rom Caff oo

from Caffé Nero.

HOW DOES IT WORK?

Our personalised service!
Aot Caffe Nero

Interoum et malesuada fames ac ante
fosum primis n faucious. Vivamus
lamcorper ellus vel matts sodsles
Morbi mperdie, veit  tisique

Check out our food menu
G0 10 the app to track your reward...At vero eos

et accusamus et iusto odio dignissimos ducimus T 0B
quiblanditis praesentium voluptatum delenti

atque corrupti quos dolores et quas molestias
excepturi sint occaecati cupiditate non provident,
similique sunt

in culpa quiofficia deserunt molita

Find your nearest shop Member Zone

@ WHAT CAFFE NERO HAS TO OFFER

LINKYOUR YOYO
+ VITALITY ACCOUNTS

Find your nearest Caffé Nero

Caffe Nero Healthy food

. . Sign up on mobile app

Quickinks
[ —— v

epaselns & — —

Wt ooy ot o v

Mare nformation

Key:

Unique to partner




Woaitrose

Feature page:

Vil o

My Oswald

More about Oswald

Important information

e RS SR ———
Lorem psum door it amet.
Lorem psu dolor it et

Lorom psur door it amet.

Lorem psum dolor it amet.

Tomsos anaions FaGs

Unigue to partner

How to sign up:

Waitrose

How to sign up
E™

Instructions

Sign up journey:

i oder o sgn up to Oswald, you'l
need o ansure you have the folowing:

In order tosign up to Oswald, you'l

needt

you have the ollowing:

o we have your correct detll?

Plaase consent to the ollowing n rder to proceed

Success:

My Oswald

Tracking:

Waitrose & Partners

This month's cashback

Waitrose & Partners reward

10% 5% 20%

Total Cashback eared to date: £268.93

View st 12 months

Ducember 20

Your contribution to Unicef

Your Waitrose & Partners Account

Unicef ¢

Did you know you could get up to 40% off Waitrose
& Partners?

s v

aom v




PROJECT: DESIGN SYSTEM

CLIENT: VITALITY

Project Brief

Project: Progressing a design system.

It was important for Vitality to have a single source of truth, grouping —
elements, allowing them to develop a style guide for the product. Utilising a o
collection of repeatable components and a set of standards guiding

the use of these.

Currency input (16px Hind Regular)

E

It sets a standard for the company, the difference is in the standards and

Percentage input (16px Hind Regular)
documentation that accompanies the assets. With a guide on why and | ctiveinput e
how to use them, design components become easier and clear to use. | —
This design system is always evolving and it's up to us as a design team | @ sevenrepion \@D option 2
to make it stronger as we design new components for new projects and L B IR T gt
products. Ll
My role: develop and improve an existing design system, working closely e e
with front end developers to produce designs that can be gradually =

mﬂssage 3|

implemented across the Vitality website.

MacBook




RM EMEMENTS (CONT.)

pdowns

st UL toolkit form elements have been refined. Changes include (but are not limited to):
iform font size use (everything is 16px, except for type found inside the control /form field)

iform icon placement

rised status colours and messaging
inement to corner radius

dated states (focused, selection, hover)

All tooltips to be right justifiedd
above the related control

Dropdown label

Default
th help text
and tooltip

el | opionos
Option 01
Hover Option 02 - hover
Option 03
Disabled
Option 05 - currently selected
Option 06
Dropdown label
Hover Input text
Dropdown label
i Input text

© Error message

Disabled

Default

Active

Hover

Large dropdown label
-

700px

Column 01

Column 02

ELarge dropdown label

Column 01

Column 02

Column 01 - Option 01
Column 01 - Option 02 - hover

Column 01 - Option 03

Column 01 - Option 05 - currently selected

Column 01 - Option 06

ELarge dropdown label

Column 02 - Option 01
Column 02 - Option 02 - hover

Column 02 - Option 03

Column 02 - Option 05 - currently selected

Column 02 - Option 06

Column 01

Column 02

Typography

Hind Vadodara (MZ) & Hind Siliguri (Presales)

This typeface supports Vitality's online web presence, and should be used for digital, customer-
facing interfaces. Titles and labels should use sentence case. All caps and title case to be used
sparingly, if at all. It can be downloaded here: https:/ /fonts.google.com /specimen / Hind

Open Sans Condensed, Uppercase
This typeface is used primarily to group content and give delineation between major sections of

a page.

Type Size/
Class  Font Size/Weight

Hi 30pt Light
3.0/300/40
H2 40pt Light
4030050
H3 24pt Light
20/300/34
14 20pt Semibold
2.0/600/30
H5 16pt Semibold

L6/600/26

Type Size/
Class  Font Size/Weight

A1 F0pt Bold
7.0/700/50

A3 30pt Bold
30/700/40

Ad 24pt Bold
24/700/34

Bl 20pt Regular
20/400/30

B3 Lpt Regular
L4/a00/21

Type Size/
Class Font Size/Weight

<1

=} 18pt Regular
1.8/400/28

a

4

(=

Vitediy

Type Specimen

Page Header

GROUP HEADER

Container header

Container Subheader

CONTAINER TAG

Type Specimen

XL title copy
Large title copy

Medium title copy

Small title copy

Large body copy: Th'art nesh thee nay lad
soft lad wacken thi sen up t'foot o’ our
stairs. Nay lad where’s tha bin.

Standard body copy: Th'art nesh thee nay lad

soft lad wacken thi sen up t'foot o’ our stairs.
Nay lad where’s tha bin.

Small body copy: Th'art nesh thee nay lad
soft lad wacken thi sen up tfoot o’ our
stairs. Nay lad where's tha bin.

Type Specimen

Control labels

Input field (default)

Caption and instructional text #858888

Button Label

Default link state

On hover/click

Hind Vadodara
16pt

Hind Light

Hind Regular
Hind Medium
Hind Semi-Bold
Hind Bold

CONDENSED BOLD

Inverted

Page head
GROUP HEADER

Container header
Container subheader

CONTAINER TAG

Inverted

XL title copy
Large title copy

Medium tablet title copy

Small mobile title copy

Large body copy: Thart nesh thee nay lad
soft lad wacken thi sen up t'foot o’ our
stairs. Nay lad where’s tha bin.

Standard body copy: Thart nesh thee nay lad

soft lad wacken thi sen up t'foot o our stairs.

Nay lad where’s tha bin.

Small body copy: Th'art nesh thee nay lad

soft lad wacken thi sen up t'foot o' our
ha bin.

Inverted

Control labels

Input field (default)

Burtton Label ‘ Button Label

On hover/click

Default link text

Positively differsnt.



lllustrations
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lllustration structure

Colour palette

Blue Vitality Pink Dark grey
#EAEFF4 #FA1C5E #333333



lllustrations being used

Vikelity Health Life Invest Motor

@ swon (B) soum

Primary CTA'

Callus

Monday to Thursday: 9am - 7.45pm
Friday: 9am - Spm
Saturday: 9.30am - 2pm

Or wefll get in touch at a time to suit you.

Call us

0800 779 955

Monday to Thursday: 9am - 7.45pm
Friday: 9am - 5pm
Saturday: 9.30am - 2pm

Or we'l get in touch at a time to suit you.

Call back

Monday to Thursday: 9am - 745pm
Friday: 9am - 5pm
Saturday: 9.30am - 2pm

Call us

0800 779 955

Monday to Thursday: Sam - 7.45pm

Friday: 9am - Spm
Saturday: 930am - 2pm

Or wel getin touch at a time o suit you.

Call back

0800 779 955

Callus

0800 779 955

Monday to Thursday: 9am - 7.45pm
Friday: 9am - 5pm
Saturday: 9.30am - 2om

Or we'll get in touch at a time to suit you.

Call back

Callus

0800 779 955

Monday to Thursday: 9am - 7.45pm
Friday: 9am - Spm
Saturday: 9.30am - 2pm

Or we'll get in touch at a time to suit you.

Call back

Call us

0800 779 955

Monday to Thursday: 9am - 7.45pm
* Friday: 9am - 5pm
Saturday: 9.30am - 2pm

Or we'l get in touch at a time to suit you.

Call back

Callus 0800 779 955

Or we'll get in touch at a time to suit you.

WM;I., Primary Option  Primary Option  Primary Option  Primary Option

My points

Caffé Nero

Home > Partners and Rewards > Ca

YOU ARE READY TO USE THIS REWARD!

What points you get this week earns your next week's drink and food discount

This week's activity points

8/12

You need 4 more point(s) by the end of this week
to earn your reward next week

® @ v @ s (§) swer

Partners and rewards

ABOUT CAFFE NERO REWARD

How it works

G0 to the app to track your reward..At vero eos et accusamus et
iusto odio dignissimos ducimus qui blanditiis praesentium
Voluptatum deleniti atque corrupti quos dolores et quas

molestias excepturi sint occaecati

Need support?

- Nice work, Mari - you have a drink vouicher to use & you can receive 25% off food

gé Job done. Based on last weeks points you earned a drink! Your

on 09th Feb 2020. Go pp to get your reward,

THINGS YOU NEED TO CHECK

Surname

Name on your Vitality account needs to match
your Oswald account. If incorrect...please call:
Life members: 0845 8432346

Health members: 0845 8432346

HOW DOES IT WORK?

N 4

Get Active

HOW DOES T WORK?

Track your activity

Oswald card number

Correct Oswald card number? View our guide on
how to find your Oswald membership number

Oswald membership guide >

[

Increase your status Increase your bookings

-
v
\ O

Earn 12 Vitality points Receive a drink

Has it been 2 weeks?

It can take up to 2 weeks for Vitality to
hold your Oswald details after registration

More information >

Make a booking

%

Receive discount on food
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Looking to evolve the style Store - home - nav =, gl g

- ETGL‘E home =
Project: Progress the design system —
We had some feedback that the existing design J m E i i —
system is very busy and all you tend to see are — . = | . o
boxes as soon as you land on their home page. . . ia 2a) e e BT
The first step to look at the framework, existing B B M| — N
components and placement. From there | could s e | —med e e — | | N -
design a wireframe and look to update existing = M M M __E _B
design system components that create minimal | m—m e
work for sitecore backend developers by only | e e - - & s e s Ered
making CSS changes and minimal HTML (80/20 m & B’ =B =8 m Ba = B = IS
approach) = = = = — = = = = ==
My role: To create an impressive Vitality store _ - _ —
that is incorporated in the existing website that _ '?‘é
uses a design system. Store - home - locked etung actve =
Challenge: | couldn’t just design a new store I EEm——
which looks entirely different to the rest of the e e
website and also the design system doesn't — - paiacl -
allow for this. Therefore | designed the store, L - 0] 14
evolving parts of the rest of the website at the e
same time. a a & S
: = =N =
[ & a = —
I
e m >
s & & — =



Initial design ideas
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FITNESS

Track your health
with Apple Watch

Fitness trackers

Getting Active

20% off Garmin

* % 23

Wahﬁ/ Vitality Programme Health

Healthy living Good driving

Store

Home > Store

== QUICK FILTERS

FILTER ITEM 1 >
FILTER ITEM 1 o]
FILTER ITEM 1 2
FILTER ITEM 1 v
FILTER ITEM 1 2
FILTER ITEM 1 ™

Car Life Investments

Get rewarded Points Status Store VvV

Healthy Living
A) pLATINUM
2900 Points

Q =« Getting Active

FITNESS

Track your health
Apple Watch

Fitness trackers

20% off Garmin 20% off Garmin

* % 23 ** 2 * *

Getting Active Getting Active

2]

20% off Garmin

Good Driving
GOLD
1800 Points

Fitness gear

=
20% off Garmin 20% off Garmin 20% off Garmin

** 2 * % 2 * %

STRESS LESS

Helping you do
better

Probabo, inquit, sic agam, utaut
officlis debitis aut rerum facills est
et. Sed ut perspiciatis, unde.omnis
dolor sitoluptatem ut de
utilitatibus, nihil impedit;

Shop by goal

Getting active
Probabo, inquit, sic
agam, ut aut officiis
Shop all >

Eating better

Probabo, inquit, sic
agam, ut aut officiis

Shop all >

Shop by goal

Getting active

Probabo, inquit, sic
agam, ut aut officiis

thﬁ, vitality Programme
Healthy [iving

Store

Home > Store

Health

Good driving

thﬁ, vitality Programme

Healthy living

STRESS LESS

Health

Good driving

Get rewarded Points Status

Get rewarded

Life Investments

APPLE WATCH

Find out more >

Life Investments

Points Status

Helping you do better

Probabo, inquit, sic agam, ut aut officiis debitis aut rerum facilis est et.
Sed ut perspiciatis, unde omnis dolor sit voluptatem ut de utilitatibus,

nihil impedit.

Learn more

Shop by goal

Getting active

Probabo, inquit, sic
agam, ut aut officiis

shopall »

Eating better

Probabo, inquit, sic
agam, ut aut officils

shopall

:) Good Driving
- D
1800 Points

Store v

HEADSPACE WAITROSE

e

o+ | st

Find out more > Find out more >

Store v B
0 Poi

Stressing less e

Probabo, inquit, sic
agam, ut aut officiis

shopall )



PROJECT: WEB APP LEARNING
MANAGEMENT SYSTEM

CLIENT: COMPLILEARN

J "
CompliLearn Q  Type to Search... X

Hi, Scott what do you want to Learn today?
Project Brief

Sapici derit odioreprem qui conseditat ut ressin re nam re con es ero tem enis ut velectet quatia quassin ventem quam dita

Project: Create the UX and Ul for Compmeqrn |eqrning management voloremo blamet arum quia niendi quae restiis et ipsape volorroriae experfe rferibus deles
web app.
This application is aimed at schools for teacher training and extra WhtichiStreamwouldiyou likeitobeginiwith?

curricular learning. The client had a vision that it would work like Spotify.
A creative and organised way of learning.

Challenge: Learning management programs have a tendency to be %

uninspiring, so | wanted to fill this gap in the market and make this j: oo’
interesting to encourage continued learning.  — % O I
My role: Conduct”’]g Workshops W|‘th the C||en‘t ‘to understond ‘the Workplace Responsibility Personal Professional Core Learning Lists Events and Services

requirements. This was followed by creating user stories, designing the
UX and then the interface.

Design: | created user friendly flow, animated effects and illustrations
throughout to indicate the type of learning material. The creative
and colourful screens makes the platform appear more fun and
automatically encourage the user to learn.

You currently in Ed




User task flows

LEARN
SOMETHING
ELSE?

GO BACK
TO SAME
BUNDLE?

No

v

ALREADY COMPLETED

No
END JOURNEY

AM |
INTERESTED?

LEARNING MATERIAL BUNDLE CHOOSE LEARNING MATERIAL VIEW LEARNING MATERIAL

LEARN SOMETHING NEW VIEW ALL CATEGORIES ON MATERIAL BUNDLE CATEGORIES CCHOOSE CATEGORY CONTENT

I
L

LEARN
j THIS NOW? N3
_ w _

COMPLETED MATERIAL

RECENTLY VIEWED MATERIAL

LEARN
SOMETHING
ELSE?

POPULAR CONTENT (BUNDLES)

CCOMPLETE LEARNING MATERIAL

1l

SUMMARY OF COMPLETED

Yes——p|  CONFIRMATION MATERIAL COMPLETE

STAYING SAFE IN SCHOOLS NEWS STORY

YOUR LIBRARY

VIEW CONTENTS

LEARN
'YOUR LIBRARY ADD TO LIBRARY < LATER?

“ S ’ =



Competitor analysis
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Wireframes

DASHBOARD

U Complitoam

Policy content completed  12/20 AveTisday | AW week

Please remembar to complete pol

Whats new?

New Content

Recently viewed

You may be interested in...

Citical Incidents

Critical Incidents

CORE LEARNING LISTS & CONTENT BUNDLES - IDEA 1
(SWITCHING BETWEEN POLICY & P&P LEARNING IN DROPDOWN)

STAYING SAFE IN SCHOOL.

core learning T o s o condait o el i o L

o o

Polcy

Fire Based Evacuation

o

Bulling & Harassment

Workplace Safety Workplace Health

CORE LEARNING LISTS & CONTENT BUNDLES - IDEA 2
(SWITCHING BETWEEN POLICY & P&P LEARNING IN SIDE MENU)

‘ ’ CompliLearn

STAYING SAFE IN SCHOOL

ing safe s

i
workpla
and experiences

core learning

Animals in Schools

Gritical Incidents Fire Based Evacuation

Policy Groups

First Ad

Personal Learning

View All

LEARNING ITEMS -

‘ ’ CompliLeam

core learning

afe in scho

Policy Groups

Porsonal Learning

View All

PERSONAL & PROFESSIONAL LEARNING

&«

First Aid

First Aid First Aid

LEARNING ITEMS - POLICY (ABILITY TO SIGN OFF COMPLETE)

( ’ Compliteam

e learning

taying safe in school/

communitie
and experienc

workplace

Policy Groups

Personal Learning

View All

&

First Aid

First Aid

Gaurse comateod? | [ |——

LEARNING ITEMS - POLICY

() comtteam
&

First Aid

corelearning

ommunitie
and experiences

core learning

staying safe in sch
workplacs

Policy Groups

Personal Learning

View All

First Ald

We need to make sure you know al the nformation

What s your favouiite pizza company?

———

First Aid

Goursocomplotedt 1

Whatis your favourite pizza topping?




learning search

Initial concepts

O CompliLlearn

Words of encouragement
CORE LEARNING

to go here

PREMIUM SUBSCRIPTION
° STAYING SAFE IN SCHOOL: FIRST AID

STAYING SAFE IN
Admin Logout THE SCHOOL

Workplace learning

KEEPING OUR CHILDREN
SAFE AT SCHOOL

< ) CompliLearn

First aid video First aid course

“Tum noximis hos ores
‘octus conderit jum

Tum noximis hos ores
octus conderit ium

ENSURING SAFE tatilicibuny vide confiname tatilicibunu vide confiname
& o CONDITIONS fit, sultori ciostrario, fit, sultori ciostrario,
Core Lol Hi Joe! What would you like to il e
ore Learning | t d 2
earn to ay ° MY CAREER
My Career i in viewi
b i e Y——— . You may also be interested in viewing..
Core Learning
First aid resource First aid workshop

MY PRODUCTIVITY
& WORKFLOW

Staying Safe in
the Workplace

‘Tum noximis hos ores
octus conderit jum
tatilicibunu vide confiname.
fit, sultori ciostrario,

Tum noximis hos ores
octus conderit ium
tatilicibunu vide confiname:
fit, sultori ciostrario,

Keeping our Children SPORTS & NON-

: 3 f .
Safe at SChOOI CURRICULAR ACTIVITES fautere et cestuus. fautere et cestuus.
Keeping the Whole School . STATE SPECIFIC
Community Safe
My Career Staying Safe in the Workplace Keeping Students Safe at School
My Best Self v ving P ping .
[ |
The basics of Workplace Safety including The basics of Workplace Safety including The basics of Workplace Safety including
My Productivity & looking after yourself and others. looking after yourself and others. looking after yourself and others. .
Catalogue Reporting
Workflow e = >
Find PD mapped to AITSL and Create custom reports by user,
Sports & Co-Curricular state/territory standards course or school.
Activities
¢
Core Learning List 2
: : | .
Core Learning List 3 o
Keeping the Whole School My Best Self My Productivity & Workflow .
Confml?nity s 4 ¥ 4 Platform History
The basics of Workplace Safety including The basics of Workplace Safety including The basics of Workplace Safety including Centralise and manage all staff Access PD history at any time
looking after yourself and others. looking after yourself and others. looking after yourself and others.
PD, icluding your own for any school
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Keeping Children Safe in School Anaphylaxis E-training

pici derit odioreprem qui conseditat u ressin re n es ero tem enis ut velectet quatio quassin ventem quam dita
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The basics i o The basis of Whats this?
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PROJECT: WEB APP LEARNING COMPLIANCE

CLIENT: COMPLISPACE

School Name

> Child Protection Program
“  Occupational Health and...

Occupational Health and
Safety Program

Injury Management and
Return-to-work Program

v

Work Safe Policies

> Complaints Policy

> Student Duty of Care Program
> Registration Program

> Compliance Framework

> Risk Management Program

> School Procedures

School Name

> Child Protection Program
v Occupational Health and...

Occupational Health and
Safety Program

e Injury Management and
Return-to-work Program

Welcome Courtney!

Acepra que nem evellenditas expere saperibeatem consequae corepernamus eos simendae ea cusaperiam quam everiberia iusam fugitiae volessim el
: i e i : 5 . y 5 > Roles and Responsibilities
maxim quam, nimilique lam ex estis ex et intus reptasperit que as re ommolloreium et fugite verovitas cus.

Dant dolum evenisq uisqui dipsam, sam lant molupta vit, seque dolor sinullat. Shared Responsibility with

Other Employers or Third ...

> Roles and Responsibilities
System Links

> Work Safe Policies

> Complaints Policy
A 1 ™ A ‘ > Student Duty of Care Program
: ; V' > Registration Program
A\
/ ' . > Compliance Framework
Incident Report Staff Learning Hazard Report Excursion Application Directors Upda > Risk Management Program
> School Procedures
Communication Links /
g\ =

= = ° \J
p &g 3 | 3 A / complispace

Mﬂ\k‘b i Nork

Principles Briefing Catholic Educatio... NCEC Newsletter School Calendar Duty Roster

School Quick Links »

Responsibilities of the [Board of Directors/School Council]
and its Officers

&

Orionsequi ommosam es et, sequamus aspiet aut as ma doluptat ommolo optat.

Eliqguam endeles tiberum venduscia susae conem volecae quia si imperio blam faceria ssequi ut et eaquae volliquas as cores
mod magni cus, velitatur seque dolest, occustio impor resequam fuga. Ugiam voluptaquae nus premporem quas dolorectatis
moditia perehende et quiaeris si ipiet as et, se nist is ma quiaeMostiusam quatqui denienis voluptatia et labore voluptatust
quodi nonest, cus esequun totatatem alibus sus doloreic tempedis doluptatem as ut atiae peresti sitatet expel mo dolorest
volo etus magnis aut quature nimolora ilibus explaboria ipsae. Et quasperum vitias pro veles net faceped moluptas a qui dit,
sitate vendaeperume nonet hitatem harum consequ aspicat uriaeprat adiorib ustio. Os et lab ium unt andi si omnimusae
consed ut aut minciminus ape inimporia quid estis sum ad quunti volendi unt, ipsapit velitiberro eium re vendaestis ex ea
sediori rem eiunti cum re vererfe rovitaspedis adicae. Am into enimpori officaborati rerferi occae quatios tibere dolupta qui
bea aditia iderem quis endemqu iatiosam dolut moluptat.

Ximpeli genditatia volut unt occus.

On renihil iduciae vel ipsum eum is illam, ium nihil et premposandio es atur?

Ucipic tem harchil itiorum volum volore mo vit ea et od mod quis eatatia eost, veriosae. Et rest laut eatempor sum quo ex
eniendandia veni quas saperspienia ius, sunt illiquid quidenim quis essinctur aut officim aximinc ienimil ignimo tem quas nus,
voloresera venitat emoloritam nistruptat.

Pudant ipsam santium eat volorec aborem aut hitio. Neque pla simusda consect ioribus eosanientur aut volorpo rehenditio.

Orionsequi ommosam es et, sequamus aspiet aut as ma doluptat ommolo optat.

Eliqguam endeles tiberum venduscia susae conem volecae quia si imperio blam faceria ssequi ut et eaquae volliquas as cores
mod magni cus, velitatur seque dolest, occustio impor resequam fuga. Ugiam voluptaquae nus premporem quas dolorectatis
moditia perehende et quiaeris si ipiet as et, se nist is ma quiaeMostiusam quatqui denienis voluptatia et labore voluptatust
quodi nonest, cus esequun totatatem alibus sus doloreic tempedis doluptatem as ut atiae peresti sitatet expel mo dolorest
volo etus magnis aut quature nimolora ilibus explaboria ipsae. Et quasperum vitias pro veles net faceped moluptas a qui dit,
sitate vendaeperume nonet hitatem harum consequ aspicat uriaeprat adiorib ustio. Os et lab ium unt andi si omnimusae
consed ut aut minciminus ape inimporia quid estis sum ad quunti volendi unt, ipsapit velitiberro eium re vendaestis ex ea
sediori rem eiunti cum re vererfe rovitaspedis adicae. Am into enimpori officaborati rerferi occae quatios tibere dolupta qui
bea aditia iderem quis endemqu iatiosam dolut moluptat.



Navigation flow exploration

OLD NEW

LONGER TITLES EXAMPLE:

4 4 4
— el — M- Responsibilities of the [Board of
School Name School Name School Name School Name Directors/School Council] ...
Child Protection Program v
@>  Child Protection Program Child Protection program v Child Protection program v Child Protection program v
Occupational Health and Safety v
> Occupational Health and Safety —_— Occupational Health and... ~ I Occupational Health and... ~ I Occupational Health and... ~
© complaints Policy v
> Complaints Policy Title 1 v Title 1 v Title 1 v
Student Duty of Care Program v Occupational Health and Safety ~
> Student Duty of Care Program Title 1 v EEEE—— Title 1 ~ Title 1 v
Registration Program v  Occupational Health and Safety > Registration Program 1 { {
Title 1 v Title 1 v Title 1 v
> Occupational Health and Safety Program
Compliance Framework v . .
5 Injury Management and Return-to-Work > Compliance Framework Complaints Policy v Title 1 > Title 1 @
Program
Risk Management Program v > Work Safe Policies > Risk Management Program Title 1 o Title 1 >
School Procedures v > School Procedures Title 1 o Title 1 >
Complaints Policy v Complaints Policy v
Occupational Health and Safety ~
Occupational Health and Safety ~ « Occupational Health and Safety
~ Occupational Health and Safety Program
 Occupational Health and Safety
~ Roles and Responsibilities
~ Occupational Health and Safety Program Responsibiltes of the [Board of
> Roles and Responsibilties Directors/Sehoal Gouncill and s Ofi
Shared Responsibility with Other [principal/Headmaster/Headmistress]
Employers or Third Parties esponsibilities of Heads of
> Stakeholder Consultation Departments and Supervisors
Responsibilities of Workers
Training, Education and Supervision Responsibiltes of Volunteers,

Identification of Workplace Hazards shggggg;ggsﬁ sslgﬁﬁgrx{‘a}?gﬁ;nd Visi,
>

Employers or Third Parties
> Stakeholder Consultation

Hazard Risk Assessment

Hazard Control Plans (Corrective Actions)
Training, Education and Supervision

Identification of Workplace Hazards com plvspace

Hazard Risk Assessment make. i worl

Hazard Register
Record Keeping

Program Maintenance

2 CompliSpacePrimary

Hazard Control Plans (Corrective Actions) 2 CompliSpacePrimary

Injury Management and Return-to-Work
Program Hazard Register

> Work Safe Policies
Record Keeping




~ Initial concepts

al =
-

We I come CO urtn ey! s ( Complispace > Occupational Health and Safety > Sub category > Sub category

School Name Acepra que nem evellenditas expere saperibeatem consequae corepernamus eos simendae ea cusaperiam quam everiberia iusam fugitiae volessim el School Name
maxim quam, nimilique lam ex estis ex et intus reptasperit que as re ommolloreium et fugite verovitas cus.
| Dant dolum evenisq uisqui dipsam, sam lant molupta vit, seque dolor sinullat. . & Title here >
Occupational Healt d Safety Occupational Health and Safety A
Occupational Health and Safety Sub title Orionsequi ommosam es et, sequamus aspiet aut as ma doluptat ommolo optat.

Eliguam endeles tiberum venduscia susae conem volecae quia si imperio blam faceria ssequi ut et eaquae volliquas as cores
mod magni cus, velitatur seque dolest, occustio impor resequam fuga. Ugiam voluptaquae nus premporem quas dolorectatis
moditia perehende et quiaeris si ipiet as et, se nist is ma quiaeMostiusam quatqui denienis voluptatia et labore voluptatust
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PROJECT: SOFTWARE DEVELOPMENT WEBSITE

NetEngine
CLIENT: NETENGINE

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit, sed do

START UP

Project Brief

CORPORATE

Project: NetEngine company website.

Redesign the company website of a programming business that works with 2 types
of clients: start up and corporate. They had a specific aim that they didn't want

to appear as a portfolio welbsite but more to demonstrate the processes used to
achieving the end goal. This was achieved through case studies. From the beginning
of the process (workshop) right through to the final stage - user testing. This gave
potential clients an insight as to the level of attention they would give and also
display the work they have created.

NET ENGINE

My role: Firstly, | got all the requirements from the owner of the project, then

created user stories. This was constructed as: ‘thoughts' i.e ‘How do | contact this
company.’,'What can this company do for me' etc. This meant i had to look at
different viewpoints dependent on if it was a start up company or a corporate
company. | then constructed the flow, created wireframes for every page, low fidelity
right through to high fidelity design. It was important to work with the web and
mobile screens alongside each other because of some advanced functionality;
needing to restructure the complex layout so it worked responsively.

FRONT END
WEB DEVELOPMENT




Defining personas

Looking into what certain clients look for on
the NetEngine website - the pages they would
be interested in:

Type: Prospects

(People looking for a job/work with Netengine)
What pages would this client be interested in?

Job page

About the company (who they
would be

working for in terms of the business
and the people)

Where the company is

Portfolio of work

What the company specialise in
How to contact Netengine

Type: All businesses approaching the website

Ease of contacting the business:
Telephone, email
Live chat facility
Arrange a meeting
Previous works - portfolio

Design of the Netengine website (first point
impressions to see whether the client wants
to work with Netengine)

To see immediately if its a local company
Staff expertise who work here - types of
staff and their job titles

Social media links (to see popularity and
reviews and discussions)

Type: Start up

(Established company needing an app/
website designed - not familiar with the
process)

About this type of client:
Established business already /established
idea (we are the first point of call)
Slower process as unfamiliar with the
design process because they don't value as
much - want something built as cheaply as
possible (we can sacrifice design).
Needing clear process
Not tech savvy

Where this client will specifically go to on the
website:
How to go about starting a project
Netengine's process
Who is the business

Example clients:
e.g Padmore city

Type: Corporate

(Established company needing an app/
website designed - familiar with the process)

About this type of client:
Established business already
Our process adaptability
Have existing process and looking for
change
Could have already worked with
Netengine
Could already be familiar with app/web
design
Marketing managers, PA's and technical
people

Where this client will specifically go to on the
website:
Solutions to problems
Arrange meeting easily
How the company holds meetings /
collaboration
Who we have partnered with

Example clients:
e.g Healthwise

Type: Internal staff

(Hidden part of the website used for staff)

About this type of client:
Need to access news and information

Where this client will specifically go to on the
website:
News and info
Staff updates
Projects
Roadblocks and problems
Discussion
Official documentation
Processes involved with new staff - business
operation. e.g. how to set up a sprint
How to apply for annual leave

Divisions (for the processes to be divided into
different divisions)

Design

Front end dev

back end dev

Project managers - different processes
involved



Visual research
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- User task flows

START CONTACT PAGE ﬁ

HOME PAGE

WANT TO
FIND OUT
MORE INFO?

WANT TO
CONTACT US?

INTERESTED
IN WORKING
WITH US?

INTERESTED
IN WORKING
FOR US?

WHAT ARE
OUR PROJECTS?

START UP
BUSINESS?

WANT TO
START A
PROJECT?

OUR PROCESSES

PORTFOLIO ABOUT

CORPORATE
BUSINESS?

WANT TO
START A
PROJECT?

OUR PROCESSES START A PROJECT
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JOBS PAGE / ABOUT WORKING WITH US

Staff that currently work here
The work the company does
Reputation of company

ABOUT PORTFOLIO

WHAT ARE
OUR PROJECTS?

NEED MORE
INFO?

NEED TO
KNOW WHERE
WE ARE?

Yes

AM | SUITED
TO THIS
ROLE?

Yes ———p| CONTACT PAGE

YeSA" JOBS BOARD

No




Wireframes
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|deas for components
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Final design

NetEngine

Lorem ipsum dolor it
amet, consectetur
adipiscing et

START UP

CORPORATE

NET ENGINE

FRONT END
WEB DEVELOPMENT

OUR TEAM

UX DESIGN

Ul DESIGN

L1 eenaine

What we do
Our Approach
About

Contact

NetEngine

We want to build a work
environment where people
are happy, productive

and interact well

We Do Worthwhile Things

We Have Great Benefits

Become One of Us

Software Engineer Designer > Project Manager

NetEngine

15 developer >

We're going to explore your
thoughts, your n and
the market. Then we pitch a
great idea.

RESEARCH  REDESIGN  PROTOTYPE BULD
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to the user interface
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Launch, measure, and
iterate — that’s how it’s
done.
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Want to learn more?

Check out our work

NetEngine
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We have an extensive
portfolio of clients and work
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NetEngine

We take your software
product from an idea to reality

The Team

You?

Need a great app?
We'd love to work
with you.

NetEngine
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